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Safe Harbor

The Safe Harbor Statements in our earnings release, 8-K, 10-Q and 10-K filings also apply to this 
presentation. 

Readers and listeners are cautioned not to base their entire analysis of the Company's business 
and prospects upon isolated predictions or comments, but instead are encouraged to utilize the 
entire available mix of historical and forward-looking information made available by the Company, 
and other information affecting the Company and its products, when evaluating the Company's 
prospective results of operations.  For further information on factors that could impact Global 
Axcess Corp and statements contained in this presentation, reference should be made to Global 
Axcess Corp's filings with the Securities and Exchange Commission, including quarterly reports 
on Form 10-Q, current reports on Form 8-K and annual reports on Form 10-K.  You can access 
such filings at http://www.sec.gov.

This presentation contains non-GAAP measures relating to the company's performance. You can 
find the reconciliation of those measures to the nearest comparable GAAP measures in the 
appendix at the end of this presentation.

You should not unduly rely on any forward-looking statements, and we assume no obligation to 
update them. All information in the presentation is as of November 20, 2009, and we do not 
intend, and undertake no duty, to update this presentation.
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Investment Highlights

Global Axcess Corp (OTC BB: GAXC)

ÅStable, growing and profitable ATM business augmented by emerging DVD kiosk 

business (higher revenue and margins)

ÅExisting business: 
ï 7th largest non-bank ATM company in the U.S.; Most profitable and stable public company in the ATM 

business

ï 4,500 kiosks in 43 states with an avg. contract length of  35 months

ï Recurring revenue model focused on a ~$150 billion industry

ï Business stabilized and profitable; now is the time to grow

ÅStrong historical financials:
ï 12 consecutive profitable quarters 

ï Non-GAAP EPS of $0.22 in 2008

ï $4.6 million of adjusted EBITDA

ï 2008 free cash flow increased 60% vs. 2007

ï Ended Q3ô09 with approximately $0.13 per share of cash and restricted cash 
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Competitive Advantages

ÅSuperior operational excellence 

(relative to peers/competitors)

ÅStrong customer service

ÅLow turnover (typically auto-renewed)

ÅPrompt payouts (others are slow)
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Presentation Agenda

Å ATM Industry Overview

Å Current Business Overview

Å Financial Highlights and Comparison to Competitors

Å Macro trends

Å Growth Strategies and Objectives
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Highly Fragmented Industry

ÅGlobal Axcess currently 

competes in the highly 

fragmented, $7.5-12 

billion ATM industry 
375 Independent Sales 

Organizations (ñISOsò) and 

over 11,000 Financial 

Institutions manage over 

415,000 ATMs nationwide

Top 10 U.S. companies ~ 27%

market share

Historically low overall entry 

barriers

Source: ATM & Debit News and Prepaid 

Trends, Oct. 23, 2008
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Industry and Transaction Growth

67%

33%

On-Premise

(Bank-owned)

Off-Premise

(Non-bank)

139
165

187
227

273

324
352

371 383 396 395
415

CAGR = 4.2%

CAGR = 18.4%

Thousands

Source: ATM & Debit News

Number of ATMs in the U.S.

Slide 7

Total # of ATM Transactions

B
ill

io
n
s



OTC BB: GAXC

Source: Tower Group, ATM & Debit News & internal NCR estimates
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Å58 Billion Interactions in 2007

Å105 Billion Interactions in 2015

Banking Example

ATM Transactions Are NOT 

Projected To Go Awayé

Past Present Future

8
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Two Major ISO Segments

Merchant
Who: Independent ñmom and popò bars, 

restaurants, hotels, strip  clubs, 

markets, and convenience stores

What: GAXC sells and installs the ATM to 

the merchant; provides  ongoing 

processing services

Margins: Becomes profitable quickly; low 

ongoing margins; Accounts for 2/3 

of ATMs, 1/3 of GM $

Market: Approximately $1.1 ï$1.8 billion in 

the U.S.; Highly fragmented

Placement
Who: Chains of grocery stores 

convenience stores and hotels

What: GAXC owns the ATMs and provides 

turnkey services: GAXC monitors, 

processes transactions, and provides 

currency loading services

Margins: Takes longer to become profitable;  

higher ongoing margins;  Accounts 

for 1/3 of ATMS, 2/3 of GM $

Market: Approximately $2.5 - $4.1 billion in 

the U.S.; Highly fragmented

GAXC maintains a leadership position in both segments

ATM industry estimated to be between $7.5B and $12.5B annually
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Diverse Industries Served and 

Geographic Distribution

Å GAXCôs primary focus represents a $1.2B annual opportunity; tends to be 

recession-resistant

Å Target locations with high levels of foot traffic and a need for access to cash

Å Historically avoided locations that require fixed fees (shopping malls)

Å Major customers allow GAXC to select the profitable locations and 

avoid unprofitable ones

GAXCôs primary focus
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Industry Leading Quality

ÅGAXC ATMs have 

little downtime:

Average 99.2% uptime

ISO industry average 

96.9%

ÅGAXC pays quickly 

and on-time

ÅGAXC provides 

personal and 

professional service

Far better than direct competitors
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Annual Revenue & Adjusted EBITDA

------------------------------------------ Revenue ------------------------------------------

-------------------------------------- Adjusted EBITDA --------------------------------------

(In  $thousands)

(In  $thousands)
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Annual Gross Profit and %

------------------------------------------ Gross Profit ---------------------------------------

------------------------------------------ Gross Profit % -------------------------------------

(In  $thousands)
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Annual Free Cash Flow

------------------------------------------ Free Cash Flow -----------------------------------

--------------------------------- Free Cash Flow Per Share ----------------------------------

(In  $thousands)
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Balance Sheet

For the Quarter Ended 

Sept. 30, 2009

For the Year Ended 

December 31, 2008

Cash and cash equivalents $1,898,483 $1,560,910

Total current assets 3,920,038 3,466,314

Total assets $24,857,914 $23,648,238

Total current liabilities 5,195,600 3,938,101

Total long-term liabilities 4,821,831 6,245,795

Total stockholdersô equity 14,840,483 13,464,340

Total liabilities & stockholdersô equity$24,857,914 $23,648,236
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Business Model

ÅAdditional ATMs add 

approximately $9,000 in 

revenue and $3,500+ in GM

ÅAdditional ATMs would be a mix 

of Company-owned and 

Merchant 

ÅNon-ATM kiosks hold greater 

potential for both revenue and 

GM
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Cardtronics Access to Money* Coinstar

ATM ATM Self Service

CATM AEMI.ob CSTR

$450.1 m $5.7 m $823.2 m

$11.09 $0.26 $26.50

430 67 1,700

32,950 11,500 249,100

$368.6 m $22.6 m $816.8 m

2.9% -7.8% 45.5%

23.7% 44.1% 23.0%

8.6% 10.6% 7.0%

$4.1 m ($6.5) m $50.3 m*

$0.09 ($0.30) $0.75*

Industry

Stock Symbol

Market Cap (11/23/09)

Stock Price (11/23/09)

Employees (12/31/08)

# of ATM/Kiosks (12/31/08)

Net Revenue (YTD 2009)

Quarterly Revenue Growth (YoY)

Gross Margin % (ttm)

Operating Margin % (ttm)

Net Income/(Loss) (YTD 2009)

EPS (YTD 2009)

Global Axcess

ATM & Self Service

GAXC.ob

$14.2 m

$0.65

45

4,300

$16.1 m

-6.0%

46.1%

12.1%

$1.1 m

$0.05

Comparison to Publicly Traded 

Competitors
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*Basic earnings per share from continuing operations attributable to Coinstar, Inc.
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Valuation Metrics

ÅP/E Ratio (11/23/09): 13.0

ÅP/S Ratio (11/23/09): 0.72

ÅP/B Ratio (11/23/09): 1.03 

ÅMarket Cap (11/23/09): $14.2 m

Å2008 EBITDA:  $4.4 m

ÅYTD EBITDA (9/30/09): $3.1 m

ÅEnterprise value/EBITDA (ttm) = 4.4x
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MEGA-Trend: 

Self Service, A Way of Life

Å By 2010, self-service will 
account for 6 out of every 10 
customer service interactions  
ïGartner research

Å Consumers are 77% more 
likely to do business with 
companies that offer self-
service ïBuzzback

Å Over the next 5 yearsé
ATMs will surpass 2 million units 
installed worldwide

Self Check Out will eclipse $1.7 
trillion in transaction value ïIHL

Å U.S. unattended retail self 
service kiosk market = $150 
Billion
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10 Ideas that are Changing the World

#2 End of Customer Service

March 13, 2008

Å Businesses are forced to interact 
with a changing consumer

Å Customerôs want an accelerated 
pace, so businesses in all 
verticals are looking to self 
service to satisfy the need

Å Bill Nuti: óBusinesses will get 
smarter on how they serve their 
customersô

http://www.time.com/time/
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Growth Strategies

ÅBuild upon core competencies and standard processes 

to enter new unattended retail self-service kiosk markets

Acquisitions

Cross selling to our ATM clients

ÅATMs have performed well in this economy due to life 

simplification trends

ÅOrganically grow our ATM business

ÅExpand outside of traditional ATM business
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Product Diversification

ÅBeyond ATMs
GAXCôs expertise extends 
beyond ATMs to any self-service 
kiosk

The growing trend to self-
service, coupled with impatient 
consumers, works to our 
advantage

First application: self-service 
DVD rental kiosks

ÅHigher revenue and GM 
contribution than ATMs
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Revenue Drivers

ÅRental Price and Rate Per Day

ÅKiosk Location/Foot Traffic

ÅDVDs and Days Rented

ÅRevenue Capture
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Consumer Spending on Home 

Videos

ÅCurrent average: $25 spent monthly by U.S. consumers for purchases and rentals of all types 

of home videos (NPD Group)

ÅConsumer spending on home videos ~ $34.5 Billion (NPD Group)


